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Facebook Campaign Strategy For Rolling Hill Hospital 
 
A good start to enhance our Facebook program is to focus not just on likes, but on reach 
to community organizations and people that are part of Rolling Hill’s target demographic. 
This will require a few basic tactical procedures. 
 
First we need to research all the community organizations that are within a 45 mile 
radius of the hospital. From there we should see if they have community pages or groups 
on Facebook that we can post to, both as individuals and as the hospital account. 
 
Second, we should have informational articles on our target sites (or blogs) that offer tips 
and advise that people will want to click over too. We must include a sign up sheet so we 
can put them on our mailing list. 
 
A way to use this to get likes would be to have your IT person have a squeeze page where 
customers can like us and they get access to a free report we can devise (though I think an 
email list is better.) 
 
I personally believe we should focus on reach over likes. At the very least we should 
include both things as dual measurements. Getting to and interacting with thousands of 
Sweetwater Texans will carry the message much further than just being able to post to an 
individual because they liked our page. 
 
Third, I would use Facebook’s Intergraph search to run teaser ads that link back to our 
Facebook page. We can set it up to reach women in the age bracket we are targeting in 
the target locations. I would also use a Google adwords campaign to drive people to our 
squeeze and Facebook pages. For this report we are focusing on the targeting 
methods for Facebook. 
 
 
 
Geography 
 
My first order of business is to find any organization we can connect with for posting 
purposes. This will require a survey of the area, businesses through a number of sources: 
 
 



While the hospital is located 
in Sweetwater we have an 
extended reach due to the 
rural nature of the county 
and the distance to other 
hospitals in Abilene and 
Snyder. Initially our 
Facebook targets will be 
focused around Sweetwater 
but these are also potential 
target segments. 



 
 
 
Facebook Intergraph Search 
 
Using the Intergraph search, there are large number of members who are: 
 

• female 
• living in Stillwater 

 

 
 

This is the query screen for 
the Facebook Intergraph 
engine. This can generate 
scores of matches of our 
target residents. We can use 
this both for determining 
where to advertise our paid 
posts and for sending friend 
requests on our individual 
accounts. 



 
 
This would be an IDEAL demographic to run ads to since we can target it so effectively. 
We can also set up a personal account and begin slowly making friends with the 
residents. We can also use this demographic data to find the other Facebook pages/ 
groups to post among. 
 



 
 
Here is a list of some possible groups we can join with a personal account. We can use 
the hospital logo as our avatar and offer information and services of interest.   
 
 
 

The Intergraph search 
also can search by 
employers in our 
chosen area. The 
employer sites make 
excellent posting 
opportunities since they 
will be populated by 
people in our target 
area. 



 
 
Pages 
 
The local businesses are also a great spot to place a follow up comment since the 
hospital’s logo will show every time we do it. We can also work with our local partners 
to get a message across. Once we like their business we can do two things: 
 

• Ask that they reciprocate the like 
• Post to their comments on our feed (which of course will get our logo on theirs) 

 



 
 
 
Groups 
 
 
This is a group. We will need a personal account to post but this an easy way to interact 
with a lot of locals. 
 

 
 
 
This group alone has 2000 members which is significant in a town of about 10,000 
people or a county of about 15,000. We can also access the profiles of the members (as 
shown below). 
 



 


